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A short introduction

Understanding how your podcast content is consumed is as important as

creating it. This guide is a practical starting point for marketers and analysts who

want to measure podcast performance and connect it to their wider reporting.

Each chapter focuses on an aspect of podcast analytics: dedicated episode

pages, platform-link clicks, embedded players, newsletters, BI integration and

the limits of platform data. Keep these measurements distinct. A page visit, an

outbound click, a download and a measured play describe different actions.

Start with the decision you want to make. Choose the metric that can inform that

decision, record its definition and source, and agree who will review the result.

Use the plan throughout production, rather than adding measurement after the

episode is published.

1. Dedicated podcast pages

Create a dedicated page or blog post for each podcast episode on your own

website. An episode page gives listeners a place to find the audio, show notes,

transcripts and related material. It also gives you a page on which to measure

website activity.

When visitors use your episode page, your website analytics can record the

events you have configured. This does not automatically reveal what they listen

to in an external app. Treat website data and podcast data as separate sources

that can add context to one another.

Capture useful website data

Use page views, visits, traffic sources and configured interactions to understand

how people find and use the page. A page view shows that the page was

opened; it does not establish that the visitor pressed play or listened to the

episode.

Choose an analytics tool that fits your organization's requirements. Google

Analytics 4 and Plausible are examples. Configure it for the website, the

measurements you need and the applicable privacy requirements. A tool's name

alone does not establish that every configuration is compliant.
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Give the episode a useful home

An episode page can also provide a home for search discovery and further

reading. Include a clear title, an episode description, show notes and the relevant

links. Add a transcript where available and check that the player works on the

devices your audience uses.

Actionable advice

Publish a page with an embedded player and useful episode information.

Confirm that your approved analytics setup runs on that page.

Use the page link in relevant newsletters and social posts when it serves the

listening journey.

Keep direct listening-platform links available for people who prefer their own

app.

Record page visits separately from player events and outbound clicks.

2. Custom event tracking for platform
links

Getting people to your episode page is one step. Many will then click a button to

listen on their preferred platform, such as Spotify or Apple Podcasts. Tracking

those clicks helps you understand which links visitors use and which pages or

campaigns lead them there.

Identify your podcast CTA buttons

Locate the HTML elements for the outbound links on your episode page. These

are usually buttons or links labelled “Listen on Spotify” or displaying a platform's

logo. Add stable identifiers or CSS classes if needed, such as btn-spotify and

btn-apple, so that you can distinguish them in your tracking setup.

Configure an analytics event

In your analytics tool, configure an event for a click on the relevant outbound link.

In Google Analytics 4, this can use the outbound-click measurement already

configured for the site, or a Google Tag Manager trigger and event tag. Choose

one route so that the same click is not sent twice.

An illustrative event contract could be:
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Field Example value Purpose

Event platform_click Identifies the measured action

Platform spotify Distinguishes the destination

Episode episode-slug Connects the click to an

episode

Page Episode page URL Records where the click

happened

The field names and values above are implementation examples. Match them to

the capabilities and privacy configuration of your analytics tool. Avoid sending

email addresses or other personal details in event names, URLs or campaign

tags.

Verify the button and event

Open the episode page and click each platform button. Check that the

destination is correct and that the expected event appears in the tool's debug or

reporting view. A focused check should establish that the event fires once, with

the right platform and episode.

Use the resulting counts to compare the links visitors choose. A click to Spotify

establishes that someone clicked a link; it does not confirm a subsequent play in

Spotify or close the full attribution journey.

3. Use an embedded player

An embedded podcast player lets visitors listen on the episode page, alongside

the context and resources you provide. You control the surrounding page and

give listeners a route that does not require them to leave for another app.

Keep player data within its scope

Springcast Pro Analytics includes player pause and forward/back skip-button

actions. Listened Percentage describes the average played share in the

Springcast-player sample. It is not a measurement of everyone who downloaded

an episode or listened in a separate app.
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Use the sample and coverage alongside the metric. Do not turn an average

played percentage into a count of completed listens. A minute-by-minute drop-

off curve and a report of movement along the waveform are not available

reporting promises in this guide's product scope.

Connect the player carefully

Use the player embed supplied for the relevant show or episode and place it in

your episode page. Test playback and the controls. Check which interactions the

player and your analytics integration actually expose before adding them to a

dashboard.

Website time on page is not measured listening duration. A page can stay open

while the visitor does something else, and the player can sit inside an iframe that

your website analytics cannot inspect directly. Any bridge between website

events and player events needs an explicit, supported integration.

Springcast analytics are updated daily. Check the last successful update before

assessing the result of a test. Keep this reporting cadence separate from any

debug view used to inspect your website events.

Use the information editorially

Compare episodes on the same basis: source, age since publication, reporting

period and player coverage. Use available player engagement and listener

feedback to investigate whether an introduction, topic or format works. The data

can suggest a question to investigate; it does not by itself explain why somebody

stopped listening.

4. Integrate podcast updates into your

newsletter

A podcast newsletter gives subscribers a direct route to new episodes and

related resources. Build it around people who asked for those updates, and make

the content and frequency clear.

Create a podcast email segment

Use your email platform to maintain a segment or list for podcast updates. This

may include people who signed up for episode announcements on your website.

Keep their preferences and unsubscribe choices connected to the sending
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process.

A workflow can prepare an email when an episode is ready. Define the trigger,

recipient segment and release check explicitly; publishing an episode does not

itself prove that an email automation exists or should send.

Include episode links with campaign tags

Place a clear link to the episode page in each announcement. Use consistent

campaign tags, for example utm_source=newsletter, utm_medium=email and

utm_campaign=episode-slug.

These tags help distinguish visits that arrive through that link. They do not

identify every recipient or prove that the visitor listened. Keep the campaign

name stable across the email and the reporting plan.

Decide whether person-level tracking is appropriate

Some email and CRM platforms can associate website activity with a known

contact. Only enable that tracking where the organization's privacy setup,

information to users and lawful basis support it. Check what is actually recorded

and which events require a separate integration.

Aggregate campaign reporting may be sufficient for the question. Avoid

collecting person-level history simply because the software offers it.

Measure the email and the next action separately

Review delivery and click reporting in the email tool, then page visits and

supported player events in their respective sources. Use open-rate data as a

limited signal, not proof that an individual read the message. A click measures

interest in the link, not confirmed listening.

If an announcement receives more clicks than usual, compare its topic,

placement and audience with other announcements. Use the newsletter to ask

for feedback as well as to announce new content. Keep any later business

outcome, such as an inquiry, separate from the earlier visit or click.
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5. Bring podcast data into your BI tools

Podcast data becomes easier to use when it is visible alongside relevant website,

email and business data. A combined dashboard helps your team compare

trends and review the same episode or campaign without manually switching

between every source.

Confirm API access and available fields

Check that the relevant workspace has access to the endpoints and metrics you

need before building an integration. Springcast API/MCP access is workspace-

dependent; a plan name or a displayed quota alone is not proof of active access.

Inspect the returned fields and their definitions. Store the source, retrieval time,

reporting window and relevant identifiers with the values. An absent field is not a

zero.

Choose the reporting destination

Power BI or Tableau: use a supported connector or a small data-fetching

process to prepare the data for the reporting tool. Schedule refreshes to

match the source's update cadence.

Looker Studio: a connector, database or prepared spreadsheet can provide

the reporting layer. Confirm that the chosen connector supports the fields

and authentication you need.

Data warehouse: load the available episode metrics into a table and update

existing records rather than repeatedly appending duplicate totals. Keep

stable episode identifiers so that later reports can join the right records.

These are integration patterns, not a claim that a ready-made Springcast

connector exists for every named tool.

Combine context without inventing attribution

A useful dashboard can show:

Downloads and other podcast metrics with their source definitions.

Visits to episode pages from website analytics.

Email delivery and clicks from the email platform.

Social publication activity and available platform metrics.

Enquiries or other business outcomes from the relevant business system.
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Place the trends beside each other. A rise in website traffic or plays after a social

post is a reason to investigate, not proof that the post caused it. Do not add

platform listener totals and call the result unique people: a person can appear in

more than one source.

Make comparisons useful

Filter by show, episode or campaign, and show the reporting period and last

update. Compare episodes at the same age after publication. Use your own

comparable history as context and keep newly released episodes separate from

the older catalog.

A funnel is meaningful only when the steps and populations are defined. Page

visits, host downloads and player completions may cover different people and

channels. Displaying them in adjacent boxes does not establish a measured

conversion rate.

Financial return requires a defined outcome and cost basis. A dashboard that

combines podcast and marketing data does not by itself prove ROI.

6. Understand platform data limitations

Listening apps, hosting analytics, website analytics and embedded players each

see part of the activity. Choose the source that answers the specific question,

and retain the limitations when you present the result.

A download does not equal a listen

Host downloads describe qualifying requests for the audio file under the host's

measurement rules. They do not prove that a person listened to the full episode.

A play reported by a listening app has that platform's own definition.

Spotify's current definition should be read in its own documentation rather than

inferred from host downloads. Its June 2026 announcement defines a play as at

least thirty seconds of watching or listening. This is a Spotify definition, not a

universal definition for other tools. See the source below and record the

definition used when you retrieve a report.
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Player integrations determine what you can see

A generic audio player may request the file without sending engagement events

back to your host. Do not assume that an RSS-based player reports pauses, skip

actions or listened percentage. Check the integration that is actually running.

Likewise, an app's own retention report does not automatically become available

in the host's reporting or API. Use the app's reporting for the questions it can

answer and keep its audience separate from the embedded-player sample.

Timing and filtering differ

Sources may refresh at different times, filter repeated or automated requests

differently, and revise earlier results. Note the last update and use a matching

reporting window before comparing totals.

Do not infer IAB certification from the fact that a provider filters downloads.

Record the provider's documented measurement rules. Filtering automated

traffic is not a guarantee that every bot request has been removed.

Keep missing data visible

Distinguish an unavailable integration, a small sample, a delayed update and an

actual zero. A clean report makes those states visible instead of filling every gap

with a number.

Your measurement record

Item What to record

Decision What will this measurement help you decide?

Metric Definition, unit and measured population

Source System and report or endpoint

Scope Show, episode, channel and reporting period

Freshness Last successful source update and retrieval

Limitations Coverage, filtering, missing data and overlap

Owner Who checks the result and takes the next action?
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Put the plan to work with Springcast

Springcast Pro Analytics brings daily audio, video and social reporting together.

Use the source definitions, player coverage and reporting period to judge what

each result means. Check the relevant workspace access when you need data

for your own reporting tools.

Bring your episode workflow and the decisions you want to make to a

conversation with Springcast. That makes it possible to discuss the hosting,

player and reporting setup you actually need.

Sources and further reading

Spotify: analytics glossary, consulted 22 October 2026. Confirms the current

play definition.

Spotify: the play definition and analytics update, published 11 June 2026;

consulted 22 October 2026.

European Data Protection Board: process personal data lawfully, consulted

22 October 2026.

YOUR NEXT STEP

Build a useful measurement setup

Discuss your podcast and reporting needs with Springcast.

Plan a conversation ↗
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